Unit 4 Mini-Study Project: 
Behavior & Attitudes
*You must do both studies this week.   2-4 pages total


BEHAVIOR & ATTITUDES

Attitudes: A favorable or unfavorable evaluative reaction toward something or someone, exhibited in one’s beliefs, feelings, or intended behavior.

Mini-Study #1: Select a product (i.e. cars, cigarettes, alcohol, food products, etc.) that is represented visually in print or electronic media. Then find 3 different advertisements for 3 different brands of this product. What is each advertisement conveying? Your discussion of the advertisement should highlight or capture the attitude that the advertiser is trying to get the general public to buy into. 

Bring a copy of your advertisements to class and be prepared to discuss and present the attitudes being encouraged.

*Reminder to address all four questions in your write-up:
	An explanation of what you did.

Describe how you did it.
Highlight what you found out.
Identify how your findings relate to the theoretical & conceptual knowledge, & trends presented in your textbook.


COGNITIVE DISSONANCE

Cognitive Dissonance: tension that arises when one is simultaneously aware of two inconsistent cognitions. For example, dissonance may occur when we realize that we have, with little justification, acted contrary to our attitudes or made a decision favoring one alternative despite reasons favoring another.

Mini-Study #2: List some examples of how cognitive dissonance might be operating in many real-life situations (refer to Unit 4). For example, consider the initiation process (also known as "hazing") used in some social groups, such as fraternities and sororities. How might cognitive dissonance be operating in these or other situations to account for the outcomes of experience? 

*Reminder to address all four questions in your write-up:
	An explanation of what you did.

Describe how you did it.
Highlight what you found out.
Identify how your findings relate to the theoretical & conceptual knowledge, & trends presented in your textbook.

